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BY KEN SILVER

We are at the beginning of an exciting new era,
like the gold rushes of last century.

Internet information is the gold of tomorrow...

And those equipped with this knowledge
will prosper.

The Tools are here, in these pages...

Let’s Start!

simon@products-from-nz.com
For the entire manual, please visit us at: http://products-from-nz.com
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This manual, in PDF form, is more than just a convenient way of reading your
document on screen. You get some superb ways of navigation that you’ll never see
in a printed book or even a webpage, using the Contents and Index.

If underlined blue text has either a standard http://  or www. internet address, then
clicking on the link will open a Netscape Navigator window. If you are connected to
the Internet at the time, then that web page will open.

Text coloured red or another color simply means I have put an emphasis in the
text for clarity.

��������������

The Contents pages follow this page. You can click on any of the Chapter
contents and Subheading contents, or their page numbers, and you will be
immediately taken to the relevant subject on that page.

Note that the Contents page links are not blue or underlined.

&���'������

The Index pages are at the back of this manual. You can click on any of the Index
entries or their page numbers, and you will be immediately taken to the relevant
subject on that page.

Note that the Index page links are not blue or underlined.
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Your Acrobat Reader program may have already automatically opened your
manual. Here’s how to change your viewing size settings:

To change the size of your PDF page
You have 2 ways to do this:

1) Sizing
At the bottom of your Acrobat Reader screen, you’ll see these sizing controls.

Click the one on the left (shown with the cursor on the control) to change the screen
size more accurately.

2) Icons
At the top of the Reader screen, you’ll see 3 icons.

Click on each one of these in turn and discover how the page increases and
decreases in size. Choose one that’s comfortable for your viewing.

Navigation Panel
Your screen may open with the bookmark panel open on the lefthand side of your
screen.

If this takes up too much screen, you can close it using the Navigation Panel icon
(shown below with arrow pointing at it).

Turning Pages
There are 4 ways to turn a PDF file page.

1) Use the Arrow keys on your keyboard. Use either Forward � or Back � or Up �
and Down �.
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2) Use the scrolling bar on the righthand side of your screen.

Notice that when you click your cursor on the scroll button, the page number is
revealed in a small window close by it.

3) Bottom panel operation.

By using either side of the page counter window, you can ‘turn’ the page forward
or back.

4) Top icons.

Click on these icons to move forward or back.

Returning To Previous Pages
Click on this icon. It will return you to the previous page view, keeping your original
page size the same.
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THIS manual is about a journey... one man’s journey... MY journey.

Here I’m going to show how you can make a substantial income (yes - as I have
since 1998 on the Internet, and five years before that in mail-order), using simple
and freely-available programs.

Most of the tools you can use come at no or low cost.

This manual is not the end-all and be-all of selling. But the methods have worked
tremendously well for me. And better... they have worked where many thousands
of others have failed.

My own system is not infallible either. But put simply - if you are reading this to
get more information on the subject... and cannot possibly spend all the time
needed to collect all the available information together, or don’t want spend a
fortune - this is your answer.


������ �$
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Everybody wants to make money on the internet. It seems such an easy way of
bringing in a substantial income with little work, if done properly.

And the potential seems boundless - you’ve got enormous markets, millions of
people, and product (information) that is easy to produce.

There seems no reason why everybody shouldn’t succeed beyond belief.

But they don’t.

Most people - even the supposed ‘experts’ - are all at sea. I know this because on
many forums you see these people asking for the most basic advice:

Simon
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• Web page designers asking for a critique of their web page (if they are
experts, do they really need to do this?)

• Experts of all varieties asking how they can increase their sales.

• Webpage gurus looking for ways to increase their traffic.

• More ‘experts’ giving advice that is inherently flawed.

�!2�##�
2����2�#�

So this is the reason for my manual... to be a real, living, breathing insider’s
example of e-commerce success.

Taken from it what you need, and spit out the rest.

But always remember that the methods here are the exact ones that allows me to
make an above average income on the internet.

And just by following and using my system faithfully, you may copy my success
too. (But no guarantees mind you... it depends on the effort you put in, and to a
certain extent the skills that you use).

Now that I’ve got that part over with - and you’re still with me - then let’s get on
with it!

Ken Silver
The “How-To” Guru!
Wellington, NZ
Sept 1999.
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